
Technology makes parking easier and more efficient

- case LUT University



Powering smarter service design, profitability and customer experience in real estate.
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The research was conducted by Opinium Research amongst 2,000 UK adults (aged 18+) in November 2016 for the British Parking Association (BPA)

The average motorist in the UK spends nearly 
four days every year looking for parking spaces

The most important factors of parking The least important factors were

“Poor parking provision not only causes stress for drivers but leads to congestion on roads, contributes to pollution levels 
and – crucially for councils – impacts on revenue. The more time spent circling around looking for parking, the less time 
drivers are paying for it.” 

- Rachel England, The Independent (2017)

● You can expect to spend nearly eight minutes to find somewhere to park in London.

● Nearly half of people (some 48 per cent) are frustrated by the lack of spaces in their area, 

● 59 per cent are angry with bad drivers taking up multiple spaces with a single vehicle.

● location (67%)

● ease of access (51%)

● bright lighting (44%) 

● clear facilities (10%)

● parking attendant (10%)
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Use it wisely

2000 visitors per day
2min extra time spent per visitor
70h time savings per day
270 active days per year

Within a year, they can save three
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Time is money

From a business point of view, the 
visitors from the previous slide 
 could produce €1900 daily income
with the time saved from parking.

Making annually 500 000 euros
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Annual CO2 effect

2000 visitors per day
600m extra drive per visitor
202g CO2 per extra drive
270 active days per year

45 - 70t CO2 savings annually
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Real estate utilization
focus and be the best.

Outstanding technology
more than on/off data, plan the future.

Sharing the vision
with leading stakeholders in Finland.





indoorinformatics.com

#indoorinformatics #classplus #gymplus #parkplus

@indoorian

@indoor-informatics

Aki Illikainen
CEO, Co-Founder
📧: Send me an email 
☎: +358 50 599 5650
🤝: Book a time with me

Teemu Toivonen
CIO, Co-Founder
📧: Send me an email 
☎: +358 50 301 7872

Martti Sutinen
Data/Design, Co-Founder
📧: Send me an email 
☎: +358 40 063 4208

Marcos Vinicius
Sales Manager, GymPlus
📧: Send me an email 
☎: +358 40 688 3089
🤝: Book a time with me

James Gallacher
Sales Manager, ClassPlus/ParkPlus
📧: Send me an email 
☎: +358 45 133 2100
🤝: Book a time with me

Miika Salminen
Lead Front-End Developer, Partner
📧: Send me an email 
☎: +358 45 787 69 200

Muhammad Usama
Front-End Developer
📧: Send me an email 
☎: +358 45 615 4335 We are here for you.
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