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Annotation: In the work stated the thesis, considering advertising as one of the 

main directions of marketing strategy promotion. An example of the dependence 

of the quality of marketing strategy implementation on an advertising campaign 

is considered on the example of the automotive industry. 
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ɺ ɻʢʦʥʦʤʠʢʝ ʪʦʨʛʦʚʣʠ ʚʦʧʨʦʩʳ ʵʬʬʝʢʪʠʚʥʦʛʦ ʧʨʦʜʚʠʞʝʥʠʷ ʪʦʚʘʨʘ 

ʷʚʣʷʶʪʩʷ ʢʣʶʯʝʚʳʤʠ ʜʣʷ ʤʝʥʝʜʞʝʨʦʚ ʧʨʦʜʘʞ. ʇʨʝʜʦʩʪʘʚʣʝʥʠʝ 

ʧʦʪʨʝʙʠʪʝʣʶ ʩʪʘʥʜʘʨʪʥʦʡ ʘʨʛʫʤʝʥʪʠʨʦʚʘʥʥʦʡ ʠʥʬʦʨʤʘʮʠʠ ʦ ʧʨʦʜʫʢʮʠʠ ʥʝ 

ʤʦʪʠʚʠʨʫʝʪ ʧʦʪʨʝʙʠʪʝʣʝʡ ʢ ʩʧʨʦʩʫ, ʧʦʩʢʦʣʴʢʫ ʨʝʰʘʶʱʝʛʦ ʚʣʠʷʥʠʷ ʥʘ 

ʧʦʚʝʜʝʥʠʝ ʧʦʪʝʥʮʠʘʣʴʥʦʡ ʠ ʨʝʘʣʴʥʦʡ ʧʦʪʨʝʙʠʪʝʣʴʩʢʦʡ ʘʫʜʠʪʦʨʠʠ ʥʝ 

ʦʢʘʟʳʚʘʝʪ [1]. 

ʄʘʨʢʝʪʠʥʛʦʚʘʷ ʩʪʨʘʪʝʛʠʷ, ʦʩʥʦʚʘʥʥʘʷ ʥʘ ʘʢʪʠʚʥʦʡ ʠ ʢʘʯʝʩʪʚʝʥʥʦʡ  

ʨʝʢʣʘʤʝ ʧʨʝʜʩʪʘʚʣʷʝʪ ʩʦʙʦʡ ʢʦʤʧʣʝʢʩ ʚʟʘʠʤʦʩʚʷʟʘʥʥʳʭ ʤʝʨʦʧʨʠʷʪʠʡ, 

ʢʦʪʦʨʳʝ ʥʘʧʨʘʚʣʝʥʳ ʥʘ ʬʦʨʤʠʨʦʚʘʥʠʝ ʦʧʪʠʤʘʣʴʥʦʛʦ ʩʦʦʪʥʦʰʝʥʠʷ ʩʨʝʜʩʪʚ, 

ʟʘʪʨʘʯʝʥʥʳʭ ʥʘ ʨʝʢʣʘʤʫ ʠ ʪʝʭ ʚʳʛʦʜ, ʢʦʪʦʨʳʝ ʤʦʛʫʪ ʙʳʪʴ ʧʦʣʫʯʝʥʳ ʦʪ 




