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RESEARCH APPROACHES TO CONSUMER BEHA
SYSTEM OF SOCI AL ARBLATCTDAOMSII C

Abstract: As you know, the goal of any commercial organization that
provides any services or sells a certain type of products is profit maximization. In
this regard, there is a need to study consumer behavior, because it is the choice [pf
the corsumer is a key aspect of the growth of companies' income. The article
reveals scientific approaches to the study of consumer behavior, proposed the
classification and revealed the social essence of consumer behavior in the syste
of socieeconomic relaons.

Keywords:consumer behavior, research approaches, the social essence ¢

consumer behavior, rationality and irrationality of consumer behavior.






