
ˤ͔͙͚͔ͫͪͦͫͫͫͦ͟ ˿˸ˮ 
ζˢ͔͙͊͒ͣ͟Ύ ͔͎͎͙ͨ͒͊ͦ;͔͙ͫ͟ͻ ͙͔͚͒ ζ˹˻ˤˢ̇ˮ̒η 

˿͍͙͔͔͒ͭ͡Έ͍ͫͭͦ ͦ ͔͎͙ͪͫͭͪ͊ͼ͙͙ ̏˶ Ѕ̅˿ тт-снлмм ͦͭ лрΦлсΦнлмр ͎Φ 
ό͍·͒͊ͤͦ ͔͔̅͒ͪ͊͡Έ͚ͤͦ ͚ͫͯ͗͋ͦ͡ ͨͦ ͤ͊͒ͦͪͯ͘ ͍ ͫͺ͔͔ͪ ͍ͫΎ͙͘Σ ͙ͤͺͦͪͣ͊ͼ͙ͦͤͤ·ͻ ͔ͭͻ͎͙͚ͤͦͦ͡ ͙ ͍ͣ͊ͫͫͦ·ͻ 

͙ͦͣͣͯͤ͊͟͟ͼ͙͚ύ 

˿͚͊ͭ: akademnova.ru 
e-mail: akademnova@mail.ru 

 
˨͔͚͙͎ͪͤ͡ ̏ΦˢΦ ˻ͼ͔ͤ͊͟ ͍ͯͪͦͤΎ ͍͔͍͔͙ͯ͒ͦͭͦͪͤͤͦͫͭ͡ ͔͙͔͔͚ͨͦͭͪ͋ͭ͡ // ˢ͔͙͊͒ͣ͟Ύ 

͔͎͎͙ͨ͒͊ͦ;͔͙ͫ͟ͻ ͙͔͚͒ ζ˹͍ͦ͊ͼ͙ΎηΦ ς 2018. ς Ѕ8 (͍͎͊ͯͫͭ). ς ˢ˾́ 298-Ή͡Φ ς 0,2  ͨΦ ͡Φ ς URL: 

http://akademnova.ru/page/875548 

˾̂ˣ˾ˮ˴ˢΥ ̏˴˻˹˻˸ˮ̉˩˿˴ˮ˩ ˹ˢ̂˴ˮ 

                   ʋɼʂ 330 

ɼʨʝʡʣʠʥʛ ʕʜʫʘʨʜ ɸʣʝʢʩʘʥʜʨʦʚʠʯ 

ʄʘʛʠʩʪʨʘʥʪ 1 ʢʫʨʩʘ ʬʘʢʫʣʴʪʝʪʘ ʢʦʨʧʦʨʘʪʠʚʥʦʡ ʵʢʦʥʦʤʠʢʠ ʠ 

ʧʨʝʜʧʨʠʥʠʤʘʪʝʣʴʩʪʚʘ 

ʅʘʫʯʥʳʡ ʨʫʢʦʚʦʜʠʪʝʣʴ: ɺʦʣʦʚʩʢʘʷ ʅ.ʄ. ʜ-ʨ ʩʦʮʠʦʣ. ʥʘʫʢ, ʧʨʦʬʝʩʩʦʨ  

 çʅʦʚʦʩʠʙʠʨʩʢʠʡ ʛʦʩʫʜʘʨʩʪʚʝʥʥʳʡ ʫʥʠʚʝʨʩʠʪʝʪ  

ʵʢʦʥʦʤʠʢʠ ʠ ʫʧʨʘʚʣʝʥʠʷ çʅʀʅʍè 

e-mail: ml-112@mail.ru 

 

ʆʎɽʅʂɸ ʋʈʆɺʅʗ ʋɼʆɺʃɽʊɺʆʈɽʅʅʆʉʊʀ ʇʆʊʈɽɹʀʊɽʃɽʁ 

 

ɸʥʥʦʪʘʮʠʷ: ʚ ʜʘʥʥʦʡ ʩʪʘʪʴʝ ʧʨʝʜʩʪʘʚʣʝʥʘ ʤʦʜʝʣʴ ʦʮʝʥʢʠ ʫʨʦʚʥʷ 

ʫʜʦʚʣʝʪʚʦʨʝʥʥʦʩʪʠ ʧʦʪʨʝʙʠʪʝʣʝʡ. ɺ ʨʘʙʦʪʝ ʧʦʢʘʟʘʥʦ, ʢʘʢ ʧʫʪʝʤ 

ʠʩʩʣʝʜʦʚʘʥʠʡ ʬʦʨʤʠʨʫʝʪʩʷ ʦʞʠʜʘʝʤʳʡ ʦʙʣʠʢ ʧʨʦʜʫʢʪʘ, ʘ ʧʦ ʨʝʟʫʣʴʪʘʪʘʤ 

ʢʦʣʠʯʝʩʪʚʝʥʥʳʭ ʠʩʩʣʝʜʦʚʘʥʠʡ ʧʫʪʝʤ ʘʥʢʝʪʠʨʦʚʘʥʠʷ ʚʳʷʚʣʷʝʪʩʷ ʨʝʘʣʴʥʳʡ 

ʦʙʣʠʢ ʪʦʚʘʨʘ, ʢʦʪʦʨʳʝ ʩʦʧʦʩʪʘʚʣʷʶʪʩʷ ʤʝʞʜʫ ʩʦʙʦʡ.  

ʂʣʶʯʝʚʳʝ ʩʣʦʚʘ: ʦʮʝʥʢʘ ʫʨʦʚʥʷ ʫʜʦʚʣʝʪʚʦʨʝʥʥʦʩʪʠ, ʩʠʩʪʝʤʘ ʦʮʝʥʢʠ 

ʫʜʦʚʣʝʪʚʦʨʝʥʥʦʩʪʠ. 

 

 

 

 

http://akademnova.ru/page/875548


ˤ͔͙͚͔ͫͪͦͫͫͫͦ͟ ˿˸ˮ 
ζˢ͔͙͊͒ͣ͟Ύ ͔͎͎͙ͨ͒͊ͦ;͔͙ͫ͟ͻ ͙͔͚͒ ζ˹˻ˤˢ̇ˮ̒η 

˿͍͙͔͔͒ͭ͡Έ͍ͫͭͦ ͦ ͔͎͙ͪͫͭͪ͊ͼ͙͙ ̏˶ Ѕ̅˿ тт-снлмм ͦͭ лрΦлсΦнлмр ͎Φ 
ό͍·͒͊ͤͦ ͔͔̅͒ͪ͊͡Έ͚ͤͦ ͚ͫͯ͗͋ͦ͡ ͨͦ ͤ͊͒ͦͪͯ͘ ͍ ͫͺ͔͔ͪ ͍ͫΎ͙͘Σ ͙ͤͺͦͪͣ͊ͼ͙ͦͤͤ·ͻ ͔ͭͻ͎͙͚ͤͦͦ͡ ͙ ͍ͣ͊ͫͫͦ·ͻ 

͙ͦͣͣͯͤ͊͟͟ͼ͙͚ύ 

˿͚͊ͭ: akademnova.ru 
e-mail: akademnova@mail.ru 

 

Dreyling Edward Aleksandrovich 

Master's Degree 1 course of the Faculty of Corporate Economics and 

Entrepreneurship 

Scientific adviser: Volovskaya N.ʄ. Doctor of Sociology. Sciences, Professor 

 çNovosibirsk State University 

Economics and Management of "NINH" 

Novosibirsk, Russian Federation 

 

ESTIMATION OF SATISFACTORY LEVEL OF CONSUMERS  

 

Abstract: This article presents a model for assessing the level of customer 

satisfaction. The work shows how the expected shape of the product is formed by 

research, and the results of quantitative research reveal the real appearance of the 

product by questionnaire, which are compared with each other. 
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ʉʠʩʪʝʤʘ ʦʮʝʥʢʠ ʫʜʦʚʣʝʪʚʦʨʝʥʥʦʩʪʠ ʧʦʪʨʝʙʠʪʝʣʝʡ ʷʚʣʷʝʪʩʷ 

ʵʬʬʝʢʪʠʚʥʳʤ ʠʥʩʪʨʫʤʝʥʪʦʤ ʧʨʦʛʥʦʟʠʨʦʚʘʥʠʷ ʠ ʧʦʚʳʰʝʥʠʷ ʢʦʥʢʫʨʝʥʪʥʦʡ 

ʧʦʟʠʮʠʠ ʙʠʟʥʝʩʘ. ʀʟʤʝʨʝʥʠʝ ʫʜʦʚʣʝʪʚʦʨʝʥʠʷ ʧʦʪʨʝʙʠʪʝʣʝʡ ʧʨʝʜʦʩʪʘʚʣʷʝʪ 

ʧʨʝʜʧʨʠʷʪʠʶ ʠʥʬʦʨʤʘʮʠʶ, ʥʝʦʙʭʦʜʠʤʫʶ ʜʣʷ ʜʦʩʪʠʞʝʥʠʷ ʤʘʢʩʠʤʘʣʴʥʦʛʦ 

ʵʢʦʥʦʤʠʯʝʩʢʦʛʦ ʵʬʬʝʢʪʘ ʦʪ ʥʘʣʠʯʠʷ ʫʜʦʚʣʝʪʚʦʨʝʥʥʳʭ ʠ ʣʦʷʣʴʥʳʭ 

ʧʦʪʨʝʙʠʪʝʣʝʡ [1].  

ʉʫʪʴʶ ʧʨʝʜʩʪʘʚʣʝʥʥʦʡ ʤʦʜʝʣʠ ʷʚʣʷʝʪʩʷ ʩʣʝʜʫʶʱʝʝ: ʧʫʪʝʤ 

ʠʩʩʣʝʜʦʚʘʥʠʡ ʬʦʨʤʠʨʫʝʪʩʷ ʦʞʠʜʘʝʤʳʡ ʦʙʣʠʢ ʧʨʦʜʫʢʪʘ, ʘ ʧʦ ʨʝʟʫʣʴʪʘʪʘʤ 

ʢʦʣʠʯʝʩʪʚʝʥʥʳʭ ʠʩʩʣʝʜʦʚʘʥʠʡ ʧʫʪʝʤ ʘʥʢʝʪʠʨʦʚʘʥʠʷ ʚʳʷʚʣʷʝʪʩʷ ʨʝʘʣʴʥʳʡ 

ʦʙʣʠʢ ʪʦʚʘʨʘ, ʢʦʪʦʨʳʝ ʩʦʧʦʩʪʘʚʣʷʶʪʩʷ ʤʝʞʜʫ ʩʦʙʦʡ.  




