=

OBJECTIVES FOR THE BOOTCAMP

Learn about the market opportunities in the soven BSR countries

Chooss a target market and get an accelaratad understanding in your product -
market fit for that specific markat

Learn about customer understanding. growth h-:kn:} investrment pitehing from
experiences mentors such as Pawat Bachn|arz from MIT Entrepreneurship Forum
Poland and Marta Matisone from Latvian Ausiness Angels Netwo?|

Cet access to potential investor, customers, test-beds or other valuable networks of
Infrastructure in your chosen market through the partner's network
Peer-to-poar !umm&:vom other smart-mobility related companies
Davelap a roadmap for market validation, that once complated will beyour
step-by-step guide 1o market introduction

BOOTCAMP SCHEDULE (preliminary, there can still be changes)
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DAY of arrival 9/9 DAVZIVE

1200 Voluntary drinks at open air bar :32 mmn sesslon ‘

“Egler, Kalkula 930 Mo:uuszlnvesummpw g

DAY 110/9 fzoo L'.uu,l‘ﬁd?g t

1300 Photo and video sessior
1530 MODULE 5: Roadmap

accelerator st A .

wr

entry
1450 Coffee

15:00 Teams present
16,00 Next steps &wrar

19:00 Voluntary drinks
12/9 Startup Day -
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